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The Explorer windows
When Explorer starts, the window shown below will appear, in full screen mode.  There
are three separate panes within the window, each having a specific function.  The leftmost
pane allows you to enter search criteria including departure and arrival points, day of
depature and flexibility either side, and duration.

If you have chosen a departure range of more than 7 days, it might be useful for you to
request only results which depart on certain days of the week, for example, only friday and
saturday depatures.  There is also the option to only include certain tour operators, ena-
bling you to focus on smaller sets of data, perhaps for comparison purposes.

You can also select only Charter Flights, or only Package Holidays, which will reduce or
expand the number of fields shown, simplifying the display in the case of flight searches.
Once you have made your selections, press the Begin Summary Search  button to gen-
erate results, which will be displayed in the upper right hand pane.

The upper right hand pane displays summary records.  Each record is a summary of one
or more records from that tour operator for the same duration, route, date and flight,
compressed to show the cheapest of all possible holidays.  For example, if there are three
four-star holidays for a given route, date, and flight, for the same duration, the cheapest
price is placed in the four star holiday column and the other prices discarded.  The same
process is applied to all these possible holiday types:

This means that the upper pane will show you the best deals on all the various holidays
from each tour operator, although there may be other variations of flights and durations
which add to the number of records shown.  This information represents the cheapest
options available at any one time, and is the information distributed via Dataworld’s other
products: Airscan Loader, WebAirscan, SQL Airscan, and Tripper.

Getting Started
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Search results

Using the data effectively
The following screen shows a typical search, and the results which have been generated
by the remote Dataworld server, and delivered to your PC.

Bearing in mind that a large number of results may be immediately returned by the server
(up to 20,000 are allowed on any one search, and even this generally takes no more than
one or two seconds), to make sense of the data you are given a number of very useful
tools.  These include sorting, grouping, graphing and column manipulation.  Note that
some tour operator columns are shown in green: this means there is additional data avail-
able to further break those records down into their components, including resort and hotel
names, room occupancy, board basis and so on; this is dealt with in the section entitled
Second Level Data .

For example, to sort  on any given column, simply click on the column header: you can
therefore immediately organise the holidays by any kind of price, or by date, duration,
depatrure point, tour operator, and so on; click again to reverse the sorting order.

To group  the entire set of data, simply drag the column header best describing the way in
which you would like to sort the data, to the blue shaded area above the columns.  The
following illustrations show how the From  coumn can be dragged to the grouping area,
and how it immediately changes the way in which data is displayed.
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Note that the entire data set is now grouped alphabetically into separate departure points.
Clicking on the + sign expands the group to show the data contained within it.  You can
add more columns, to create sub-groups: to sub group all the separate arrival points
inside each departure point group, simply place the To column header alongside From .
Grouping data in this way would allow you find the cheapest Gatwick or cheapest Luton
departure without having to wade through large numbers of records, and examine each
separate group in isolation.  Any column or combination of columns may be used to group
data in this way.

To un-group any column, just drag it outside of the shaded area, at which point its effect
will be removed from the grid.

Even grouped data can still be sorted on any
field.  A sample screen showing data
grouped by departure point and then organ-
ised by date is shown below.
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You can also graph the information, making hidden trends immediately obvious.  In the
current version, for example, the lowest, average, and highest Flight prices can be graphed
by tour operator, departure date, departure airport or arrival airport, as shown below, and
bringing to light some extraordinarily cheap flights in all cases:

While the graphing screens are displayed, you can also amend your search criteria, choose
Begin Sumary Search , and instantly see the new data reflected in the graphs, bypassing
the grid stage altogether.   A close up of the first graph, above, shows a wide disparity of
prices between the various operators: each graph is organised in order of cheapest price:
the lowest is to the left, the highest to the right.
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Columns can be moved around to create a more useful display.  Small groups of adjacent
columns have white sections above them: this is a handle which can be picked up by the
mouse to move these logically related columns to a new position in the grid:

You can also edit the entire list of columns at one time, to include or exclude any which
may be irrelevant or taking up screen space unnecessarily.  Simply click on the far left of
the list of column headers, and unchecking any of the boxes will immediately remove that
column from the grid for the duration of the current session:
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Second level data
Second level data is shown in the lower pane, and is available from certain tour operators:
First Choice  and Cosmos , at the time of writing, but will eventually be available for all the
major operators.  The quantity of this information, which includes the accommodation and
resort information for every holiday available from that tour operator, is naturally very
large.  However, because it includes the occupancy basis on which each price is calcu-
lated, the room type, and often the meal arrangements, it is very useful for travel agents
wishing to provide specific information to clients, or tour operators wishing to compare
their prices with their competitors.

The data can be generated in two ways: either by using the selection boxes at the left, as
before, but choosing the Begin Detailed Search button, which passes the search criteria
to the second level database and fills in a grid contained in the lower pane.  Alternatively,
you can select rows with the mouse from the upper pane, using the shift key or the ctrl key
to combine adjacent or non-adjacent rows, and then select the Get Selected Detail option
at the top of the upper pane.

A screen similar to the one shown below will appear.  Remember that only operators
whose column at the left is shown in green will have second level data available.  It is
expected that the data conversion for most operators will be completed by the end of
2006: refer to Dataworld for updates.

Note that both grids can be expanded in size, and each can be zoomed to fill the entire
screen if required.
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These sample screens show how the data can be viewed in a number of different ways:
above, using a combination of graphs and second level data, and below, grouping both
sets of data in various ways: in the upper grid, by operator, and the lower grid, by accom-
modation.  Data can still be sorted in any number of ways, even while grouped into various
categories.
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About Airscan data

Airscan data is collated from a wide variety of sources.  The date and time at which any
given piece of data is provided to us is given at the far right of each row on the grid.

The data might be provided by a file sent each day by the tour operator, which is usually
the case for larger operators, or in some cases, it might be sent to our systems several
times each day, to keep it as up to date as possible.  We also run scanners, which are
automatic scripted programs used for interrogating viewdata systems of various operators
to provide, or supplement, our existing data.

The data is available in a number of formats, explained in more detail in
www.dataworld.co.uk/airscan.htm , but which include text files, SQL enquiries, or data
tables which can be viewed using software such as Tripper or the Airscan Browse, or,
viewable directly online using WebAirscan.  All these products are exclusively available
from Dataworld.

We also co-operate with resellers who distribute the data to their own clients, to work
within the framework of their own environments.  The data is, without doubt, the most
complete, up to date, and the most rigourously maintained of its kind in the UK.

Because operators are free to send us details of availability even if there is only one seat
remaining on a given route, there is always a chance when contacting the operator to
purchase the seat, the agent finds it is no longer available.  This is unavoidable some-
times because even if the operator is sending us their complete availability four times a
day, as is sometimes the case, the data can never be fully live unless viewed on the tour
operator’s actual system.

This is impossible for any third party to achieve, as each operator has their own type of
software and hardware, with their own individual layout and protocols, and no single inter-
face can successfully compare all these different styles of data instantaneously and in a
life-for-like manner.  High speed and very high accuracy are valued above 100% accuracy
in a tediously slow system which attempts to be fully live.

However, the database is the best approximation to a completely up-to-date system that it
is possible to arrive at; we are always striving to increase the quality of the information
provided, the variety of the tour operators included, and the usefulness of the software
which which it is viewed.

We hope that you will find Airscan Explorer to be a useful product, and would welcome
comments and suggestions as to its improvement.  Please address all such correspond-
ence to iain@dataworld.co.uk.


